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TCMG is not an entertainment entity—it is an education center

Mission: To inspire life-long experiential learning among children 
and their caregivers

• Focus on 3 to 14 year-olds where hands-on learning is key

Kids learn by doing—not by being told what to do. 

• Annually delivers qualified STEAM classes and camps

• to over 50,000 children

• in over 200 schools, libraries, museums and community centers

• in over 90 CT towns as well as in NY, MA & RI 

• Education programs generate over 1/3 of our business/revenues

• 9 full-time and 20+ part-time educators

• A portfolio of 150 classes teachers choose from—the largest in New England 

Aggressive grants programs allow delivery of programs to underserved 

children and families throughout the state at zero cost 

Mission
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TCMG has deep, strong and valuable community roots

• It was established in Elizabeth Park’s Pond House 91 years ago • the 5th 

Children’s Museum opened in USA

• The preschool was established 72 years ago • one of oldest and first in US at a 

Children’s Museum; it is now full-day

• Roaring Brook Nature Center was established 70 years ago • It joined TCMG 

in1973 

• All major metro areas in US have a Children’s Museum

• They are community-based organizations that satisfy a broadly 

recognized need of children and families for hands-on learning 

opportunities

• Children’s Museums are complementary to, not competitive with Science 

Museums

Roots
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Roots
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Complementary--not competitive

Children’s Museums
over 230 in U.S.

Science Museums
over 275 in U.S.

Children ages 1 to 14 Children and adults
ages 6 to 80

Different 
Audience

Exhibits manipulated by 
children

Static and interactive 
exhibits

Different 
Assets

Different
Agendas

Provide broad learning 
opportunities

Provide science and 
technology perspectives



Resources
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• Largest Planetarium in southern New England with new state-of-the-art laser 
light show capability 

• Largest wildlife refuge in New England—providing safe harbor for over 300 
wildlife and ministering to another 400+ each year 

Portable Planetarium

The Children’s Museum Group is unique in the U.S. 

• Assets

• Permanent and portable Planetariums

• Numerous hands-on exhibits

• Wildlife Center  

• Nature Center with access to over 165 acres 
of nature trails 

• Full-day Preschool 

• Largest STEM Elementary Education 
Curriculum in New England 



TCMG is very heavily engaged throughout the region and state

• Engages130,000 to 150,000 children and families per year 

• Yearly attracts more than 60,000 people to our two campus sites from CT, the US 

and other countries 

• Has 22 full-time and 23 part-time employees producing over $16M in economic 

development impact—which supports over 300 jobs and generates over $600K in tax 

revenues for the state 

• Actively participates in and contributes to virtually all locally sponsored events: 

Celebrate WH, Holiday Strolls, Halloween Strolls, Community events, CT Kids Fair, 

and more 

• Partners with numerous organizations--the WH Art League, The Catholic Charities of 

Hartford, The CT Children’s Medical Center, Public Libraries, Elementary Schools 

throughout CT and more. 
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Impacts



• Economically viable

• Current West Hartford facility 
has to be closed 

• Very limited accessibility 

• 60 years old, costly to run and 
maintain—$50K to $100K 
each year for utilities and for 
maintenance 

• No room for growth

• Lease has expired 

Future

8

A new home needed

The Children’s Museum Group is in an awkward situation

Revenue     $1,452,290     $1,878,000     $2,490,811     $1,928,827     $2,422,273

2015                   2016                  2017                     2018            2019 (planned)



TCMG is not an entertainment entity—it is an education center

In its 91-year history, it has helped millions of our young children 

develop into responsible citizens and workforce contributors

TCMG has deep, strong and valuable community roots

It is a differentiator, adding considerably to the region’s attractiveness 

as a place in which to live, work and raise a family

TCMG is unique in the U.S.

It contributes uniquely and measurably to the Quality-of-Life in the 

region and throughout CT

TCMG is very heavily engaged throughout the region and state

It has contributed significant economic development impacts for over 

90 years at little or no cost to the state

TCMG is in an awkward situation

It must relocate to continue its mission effectively.
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Recap 


